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ABOUT US SAVILLS

Over 160+ Years of Expertise Worldwide
Over 25+ Years of Expertise in Viet Nam

@ 70+

Countries
UK, Ireland &

Channel Islands  Europe

600+

Offices & Associates Worldwide

& 39,000+

Employees

3 200+

Expert Researchers

Americas &
Caribbean

Think Real Estate,
Think Savills.




% ABOUT US

2L 3,200+

Employees

MEDIA PERFORMANCE

“Savills Vietnam receives the largest total
exposure on major and high commercial
value channels, including CaféF, VNExpress,
VTV1, VTVS, etc”

2%

Savills 8°/
(o]
@® CBRE

Cushman & Wakefield
Knight Frank

41%

DKRA
Colliers International

Jones Lang LaSalle

Source: CommSights — Media Report, October 2022

SAVILLS
VIETNAM

ADVISORY SERVICES

Conceptual Development Recommendations . Market Research .
Economic & Demographic Studies . Feasibility Studies . Highest and
Best Use Valuation . Development Review

PROPERTY MANAGEMENT

Pre-Operations Management Consultancy .Property and Asset
Management . Facility Management . Residential - Commercial — Industrial .
Property Management Training

SAVILLS PLACE
Branding . Marketing . Placemaking

HOTEL & LEISURE
Operator Selection . Management Agreement

AGENCY
Retail . Office . Industrial . Residential

INVESTMENT
Stakeholder Engagement Structuring . Strategic Project Positioning .
Acquisition & Sales

RESIDENTIAL & INTERNATIONAL SALES
Project Sales and Marketing Strategy . International Sales .
Residential Sales . Landlord Representative




PROVIDES BRANDING, MARKETING
AND PLACEMAKING SERVICES TO
THE REAL ESTATE INDUSTRY.

With our branding and marketing experience
combined with deep understanding of the
real estate market and consumer behaviour,
we deliver tangible commercial benefits to
your development.

Think Real Estate Marketing,
Think Savills Place.

WHO
WE A




® OFFER A FULL SUITE OF
TAILORED MARKETING SERVICES
TO CREATIVELY ENCAPSULATE
AND REPRESENT OUR CLIENTS'
BRAND PROMISE

® LEVERAGE ON SAVILLS 25+ YEARS
WORTH OF EXPERTISE IN VIET
NAM’S REAL ESTATE INDUSTRY TO
AID CLIENTS TOWARDS BUSINESS
GROWTH AND TRANSFORMATION

® CREATE DISTINCTIVE, ENGAGING,
AND ENDURING PLACES, EACH
CAPABLE OF BRINGING
EXTRAORDINARY EXPERIENCES

OUR VALUES
OUR VISION.

VIBRANT DESTINATIONS



ORGANISATIONS

REAL ESTATE DEVELOPERS
REAL ESTATE AGENCIES
INVESTMENT FUNDS

ASSET MANAGERS
ARCHITECTS & CONSTRUCTION
HOSPITALITY OPERATORS
CITIES & PROVINCES

RETAIL AND MALL OPERATORS

SECTORS

OFFICE & RETAIL

MIXED-USE PROJECTS

SERVICED APARTMENTS
RESIDENTIAL, BRANDED RESIDENCES
LUXURY HOMES

INDUSTRIAL & DATA CENTRES
WAREHOUSING & LOGISTICS
TOWNSHIPS & INTEGRATED RESORTS
HOTELS & HOSPITALITY

LUXURY RESORTS AND GOLF COURSES

WHO WE WORK WITH
WHAT WE WORK ON.
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OUR FULL RANGE OF PLACEMAKING,

BRANDING AND MARKETING
SERVICES ACROSS REAL ESTATE
SECTORS UTILISES SAVILLS

VIETNAM’S 26+ YEARS OF EXPERTISE
VERVIEW WITHIN THE VIETNAMESE MARKET,




01 BRANDING

2. CREATIVE
3. DIGITAL
. PRODUCTION

« EVENTS & EXPERIENTIAL

« PR, MEDIA & AWARDS

4
5
6. SALE CENTRES & SHOW UNITS
7
8

« PLACEMAKING

OUR
SERVICE LINE




Savills Place provides SUSTAINED MARKETING with service lines fit
for each phase of development. From inception to refresh / rebrand.

Research Architecture Concept Construction 5-10 Years
CDR Interior Design Stage Milestone
Feasibility Studies & Legal Process Refresh or
Financial Analysis Rebrand
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Brand Application
Creative Production

Creative Hoardings
Leasing Signage / Signboards

Website Development

PLACEMAKING CONCEPT I SALES / LEASING OPERATION
b STAGE * STAGE s STAGE
Branding Package Leasing Marketing Assets RETAINER:
Brand Audit Leasing Brochures
Brand Strategy Leasing Factsheets / Flyers Destination Marketing Strategy v

Annual Marketing Strategy
Seasonal / Promotion Videos
Flyers / Leaflets
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BRANDING

We build and
manage all brand
aspects from
creative design to
implementation.
We uphold the
guidelines for the
brand and its tone
of voice.

DISCOVERY
WORKSHOP

BRAND AUDIT
BRAND
POSITIONING &
NAMING

BRAND STORY &
IDENTITY

BRAND VISUALS

BRAND
APPLICATIONS

o1

CREATIVE

We provide bold
and engaging
artworks,
advertisements,
and imagery for
places and
destinations.

VISUAL IDENTITY
ADVERTISING

CREATIVE

CONTENT AND
COPY

MARKETING
MATERIALS
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DIGITAL

We actively
encourage a
digital-first

approach, with
data-led insights,
real-time campaign
analytics, and
practical deliverables.
This ensures sustainable
efficiency.

WEBSITE
DEVELOPMENT

SOCIAL MEDIA
MANAGEMENT

EMAIL MARKETING

APP
DEVELOPMENT

VIRTUAL TOURS

3D RENDERING &
ANIMATIONS
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PRODUCTION

We provide
tailor-made
commercial
photography and
videography
services.

VIDEOGRAPHY
PHOTOGRAPHY

PLACEMENT

PRINT
MANAGEMENT
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EVENTS & EXPERIENTIAL

We host and
manage a wide
range of events &
interactive
activities, including
grand openings,
sales launches,
private sales, and
media tours.

LAUNCH EVENTS

PRESS
CONFERENCES

SALES EVENTS
EXHIBITIONS
ACTIVATIONS

ONLINE EVENTS
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SALE CENTRES & SHOW UNITS

We support our
clients establish
sales centres and
show units. We
work with them on
concept, customer
journey, technology
as well as staging
and operations.

CONCEPT DESIGN
& CONSULTANCY

CUSTOMER
JOURNEY

TECHNOLOGY
STAGING

OPERATIONS
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PR, MEDIA & AWARDS

We offer a
well-rounded PR
consultancy and
execution package.
We also assist
developers in
registering and
participating in
prestigious real
estate awards.

CONTENT
MANAGEMENT

CONTENT
CURATION

PRESS RELEASE

MEDIA
MANAGEMENT

AWARDS

ANNUAL REPORTS
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PLACEMAKING

DISCOVERY &

STRATEGY

We carry out site
inspections and
competitor audits
to understand
properties’
dynamics and identify
their unique edges,
allowing us to unlock
stakeholders’ vision
and develop their
distinctive
proposition.

DESTINATION
MARKETING
Annual Campaigns

Masterplan

Management Strategy

Organisational
Delivery

Destination
Marketing Positioning

Operational Execution

PLACE
ACTIVATION
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PLACEMAKING IS THE PEOPLE-CENTRED

APPROACH WHICH

TRANSFORMS

GENERIC SPACES
INTO MEANINGFUL

PLACES

BY DEVELOPING THEIR CULTURAL

AND SOCIAL IDENTITIES.

PLACEMAKING DISTINGUISHES THE

WORLD’S MOST SUCCESSFUL PROJECTS
BY PROVIDING THE EDGE THAT ALLOWS
DEVELOPERS TO

OUTSELL,

OUTLEASE AND
OUTPERFORM

THEIR COMPETITORS WITH

CONFIDENCE.




THE PHYSICAL.

LOCATION
DESIGN
ARCHITECTURE
STRUCTURE
MARKETING

THE SOCIAL.

CONNECTIVITY
ENLIVENMENT
LEADERSHIP
PERCEPTION
SUSTAINABILITY

WHAT MAKES
A PLACE?




Besides physical aspects, consumers
nowadays pay particular attention to
EXPERIENCE - the cultural and social
identities of a place, sociability, activities,
comfort and accessibility.

They demand places that strengthen the
CONNECTIONS between people and
destinations via cultural activities, creative
programs, events, art installations, unique
F&B, and more.

Faster sales and leasing objectives

Higher rental and sales revenue

Quality tenancy mix

Higher market share for longer

Stronger project and developer reputation
Higher assets value and exit strategy options

THE IMPORTANCE OF
PLACEMAKING.
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THROUGH OUR EXPERIENCE OF
WORKING WITH VARIOUS RETAIL
CATEGORIES, WE HAVE DEVELOPED
A DEEP UNDERSTANDING AND

EXPERTISE ON BRANDING, MARKETING,
PLACEMAKING TO ACHIEVE CLIENTS'
COMMERCIAL OBJECTIVES AND CREATE
ADDED-VALUE FOR PROJECTS.




THISO MALL
SALA

Developer: Dai Quang Minh Corp
Location: Thu Thiem, Ho Chi Minh City
Industry: Retail

Timeline: 2022 - 2023

Project Focus: To create a branding package and strategy to
push tenancy and help the mall reach its commercial targets.

PLACE SERVICES

FULL BRANDING PACKAGE

Brand Audit & Strategy

Brand Identity and Visual Development
Brand Guidelines

LEASING MARKETING PACKAGE
Leasing Kit

Leasing Brochure
Leasing Video

Leasing Signage

Sale Presentation

TN L LK O T MARKETING COLLATERALS

A : e MARKETING CONSULTANCY
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GREEN PARK
VINH PHUC

Developer: YSL Group
Location: Vinh Phuc, Viet Nam

Industry: Industrial

Timeline: 2021 - 2022

Project Focus: To create a professional brand strategy and
identity for the developer brand and project brand. To develop
an integrated commercial marketing strategy and
activations to push leasing targets in 2022.

PLACE SERVICES

FULL BRANDING PACKAGE

Brand Audit & Strategy

Brand Identity and Visual Development
Brand Guidelines

LEASING MARKETING PACKAGE
Leasing Kit

Leasing Brochure

Leasing Video

Leasing Website

MARKETING COLLATERALS
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MARKETING CONSULTANCY
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industrial real sstate




TECHCOMBANK TOWER
6 QUANG TRUNG

Developer: Masterise Homes & Techcombank
Location: Ha Noi, Viet Nam

Industry: Office and Retail
Timeline: 2022

Project Focus: To create a professional brand strategy and
identity for the developer brand and project brand. To
develop an integrated commercial marketing strategy and
activations to push leasing targets in 2022.

PLACE SERVICES

BRANDING DEVELOPMENT

Brand Audit & Strategy

Brand Identity and Visual Development
Brand Guidelines

LEASING MARKETING PACKAGE
Leasing Flyer

Leasing Brochure

Leasing Video

Leasing Sighage / Leasing Signboard
Leasing Website

Matterport Virtual Tour

LinkedIn Marketing

EVENT MANAGEMENT
Media Briefing Event
Sales Launch Event

PR CONSULTANCY

Press Release

PR Development and Booking
Thought Leadership Articles
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GRAND TERRA
(36 CAT LINH)

Developer: Thanh Hoa Construction Corporation
Location: Ha Noi, Viet Nam

Industry: Office & Retail
Timeline: 2022 - 2023

Project Focus: To create a professional brand strategy and
identity for the developer brand and project brand. To develop an
integrated commercial marketing strategy and activations to
push leasing targets in 2022 - 2023.

PLACE SERVICES

BRANDING DEVELOPMENT
Brand Strategy

Brand Naming and Logo Design
Brand Guideline

LEASING MARKETING PACKAGE
Leasing Flyer

Leasing Brochure

Leasing Hoarding

Leasing Website
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Matterport Virtual Tour

EVENT MANAGEMENT
Sales Launch Event

Grand Opening Event

PR CONSULTANCY
PR Development and Booking

Thought Leadership Articles
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SEMBCORP
INDUSTRIES

Developer: Sembcorp Infra and Services Quang Ngai
Location: Quang Ngai, Viet Nam

Timeline: 2022 - 2023

Project Focus: To enhance brand identity, public awareness,
and help attract potential customers via creative marketing
collaterals and support leasing through event, media
management.

@
@
® Industry: Industrial
@
@

PLACE SERVICES

LEASING MARKETING PACKAGE

Leasing Factsheet
i s —_ e Leasing Brochure
P SRR TR - T e N Leasing Video
e S S PN T r T .
e P Y WY, e Corporate Video
- ela T : AT i Matterport Virtual Tour
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EVENT MANAGEMENT
Media Briefing Event

Groundbreaking Event

PR, COMMUNICATIONS & MEDIA

Content Concept
PR Development, Distribution, and Booking

Media Management
Exclusive Interviews




Sembcorp Logistics Parks

Vietnam

Sembcorp Logistics Parks







Gnnuuﬂﬂ!lf_l\ﬁlf-ﬁ CEREMONY - SEMBCORP LOGISTICS PARK QUANG MGAI
of pONG THE SEMACORP LOGISTICS PARK QUANG HEA)

MOU SIGNING CEREMONY
LE KY KET BIEN BAN GHI NHO HOP TAC GIUA

Sembcorp Infra Services Quang Ngai
and
Singapore Smart Energy Solutions Joint Stock Company

GROUNDBREAKING CEREMONY
SEMB{DRF LDG}STECS PARK QUANG NGAI

LE COHP LOGISTICS: 2af K LY ARM

J

ROUNDBREAKING CEREMONY - SEMBCORP LOGISTICS P
BONG THO SEMBCORP LOGISTICS PARK QUANG NGAI

GROUNDBREAKING CEREMONY - SEMBCORP LOGISTICS

:TICS PARK OUARN

i




MEDIA BRIEFING | GAP GO BAO CHI

= = sembcorp UNDBRE
= LE DONG THO TRUNG TAM KHO VAN SEMBCORP QUANG NGAI

MEDIA BRIEFING | GAP GO BAO CHI

E% semhcurp GROUNDBREAKING CEREMONY OF SEMECORP LOGISTICS PARK QUANG NGAI
== LE DONG THO TRUNG TAM KHO VAN SENBCORP QUANG NGAI

24,7171 2022 1 sawlls Hanod Office

Sustainability is Our Business
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THANH CONG
MOTOR SERVICE
(TCMS)

Developer: TC Motor Services
Location: Ha Noi, Viet Nam

Industry: Industrial

Timeline: 2022 - 2023

Project Focus: To develop comprehensive marketing
collaterals that reflect its brand identity and support
leasing targets in 2022 - 2023.

PLACE SERVICES

LEASING COLLATERALS
Leasing Brochure

DIGITAL MARKETING
Leasing Website
Matterport Virtual Tour










IDMC OFFICE PORTFOLIO

® Developer: Investment and Development Management
JSC, Thang Long Ford ]JSC

R — ,
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Location: Ha Noi, Viet Nam
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Industry: Office

Year: 2023

Focus: To refresh the brand images and support leasing
targets in 2023

PLACE SERVICES

MARKETING COLLATERALS
Leasing Factsheet

Leasing Brochure

Leasing Video

Matterport Virtual Tour

CORPORATE COMMUNICATIONS
Corporate Video

Corporate Capability Statement

DIGITAL MARKETING
Content Marketing
Social Media Marketing
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AZERAI

KE GA BAY
(BRANDED RESIDENCES)

Developer: Viet Phap Tourism Ltd
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Location: Binh Thuan, Viet Nam

Industry: Branded Residence (villas)

Year: 2023

Focus: To curate luxury real estate marketing collaterals

for its branded residences villas for sale. To do luxury
brand building targeted high net-worth individuals
(HNWIs) and potential buyers.

PLACE SERVICES

L e = e — MARKETING STRATEGY & COLLATERALS
' gl . Leasing Brochure & Flyer

Leasing Factsheet

Leasing Video

OOH

Website Development

Electronic Direct Mail marketing

Advert Design




A/ZERAI

SECLUDED COASTAL ESCAPE




_. TECHNOPARK
R TOWER

Developer: Vinhomes
Location: Gia Lam, Ha Noi
Industry: Office

Year: 2023

Focus: To refine and reinforce TechnoPark Tower'’s
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HCO
(HANOICENTRAL OFFICE)

® Developer: S.A.S.-CTAMAD co., Itd

Location: Hoan Kiem district, Hanoi

Industry: Office

Year: 2023

Focus: Re-fresh the project and strengthen its market

position by tailoring a marketing strategy and activations

towards existing tenants and potential clients.

PLACE SERVICES

BRAND TOOLKIT
MARKETING COLLATERALS
Leasing Factsheet
Leasing Brochure

Leasing Video

Matterport Virtual Tour
Project Photography Bank
Leasing Website

PR & COMMUNICATIONS
Copywriting

Paid Campaigns

DIGITAL MARKETING

Content Marketing
Social Media Marketing

DESTINATION MARKETING

Tenant Engagement Events




VIETNAM CORE TEAM

NEIL MACGREGOR TROY GRIFFITHS MATTHEW POWELL
Managing Director Deputy Managing Director Director
Savills Vietham Savills Vietham Savills Hanoi

NGUYEN MINH PHUONG
Senior Graphic Designer

NGUYEN THI OANH
Senior Manager

)

LE ANH THU
Account Marketing

TRAN MINH LOC
Account Lead

LE MINH QUANG
Account Marketing




savills

Think Real

—
savills Placg,

Estate Marketing,

Think Savills Place.

MATTHEW POWELL
Director

Savills Hanoi
+84 906 407 475

NGUYEN THI OANH
Senior Manager

Savills Place, Savills Hanoi
+84 973 611 388



mailto:MPowell@savills.com.vn
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